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DTI-CITEM to Work with PARI on Export of OPM





PARI has been working closely with the Department of Trade and Industry’s Center for International Trade, Expositions, and Missions (DTI-CITEM) so that music may be included in CITEM’s trade missions and exhibitions abroad, and also so that trade attaches in Philippine embassies will be able to refer interested parties to PARI members. 





Project Director James “Mony” Romana, explained that CITEM has expanded its scope to include creative industries and works closely with other industries as well, such as the film and animation industries, and intends actively promote original Pinoy music (OPM) and Filipino musicality to the rest of the world.





As an initial step, CITEM conducted “Beyond Borders: A Music Industry Forum,” last December 1 & 2, 2009, at the Imperial Palace Suites in Quezon City.  The forum was aimed at identifying music-related exportable commodities and planning out a strategy for marketing them.  





Industry players from various fields and persuasions attended the 2-day event.  Speakers were from PARI, MCAP, indie bands, managers, the academe, Google, and a marketing and events group.





At the event’s conclusion, it was agreed by all the participants that our most valuable asset, as Fiipinos, is our musicality. 





Plans to market Filipino musicality, as well as  music  products and services, and the country as a music destination (“music tourism”) are now being discussed, and CITEM plans to involve other government agencies such as the Department of Tourism, Department of Foreign Affairs, the National Commission on Culture and the Arts,  the Cultural Center of the Philippines, and the Intellectual Property Office. 





A second music industry forum is planned for April 2010, to coincide with CITEM’s FAME exhibit.  


















































MVP posts substantial gains for 2009


 


Music & Video Performance, Inc.,  (MVP) the collecting agent of the Philippine Music Public Performance Society, Inc. (PMPPSI),  reported significant achievements in 2009.  





In July, MVP signed a 5-year licensing agreement with ABS-CBN covering the network’s radio, free TV and pay TV stations. 





MVP also counts among its clients, Ystilo Salon, Belo Medical Group, and Flawless Salon.  Just recently, MVP licensed Resorts World. 





MVP is currently actively pursuing negotiations with prospective clients.  It is negotiating with hotels, restaurants, fast food chains, retail stores, radio, TV, and cable stations, and malls. 





It  is expected to be even more active in 2010, as it gears to file its first test cases against leading music users.








IFPI continues cooperation with PARI





PARI was invited to attend the regional conference of the International Federation of the Phonographic Industry held last July 6-10, 2009, in Singapore.





Although IFPI no longer has a full-time investigator based in the Philippines, it pledged to continue helping the Philippine music industry in fighting piracy, both physical and digital.





It has given PARI access to its  internet anti-piracy programs and is giving continuous technical assistance from its offices in London and Hong Kong.





IFPI plans to do more extensive anti-piracy activities in the Philippines in 2010, focusing on internet and mobile piracy and downloading kiosks.  
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For this purpose,  MVP, together with PARI, recently formed a dedicated team of legal experts to prepare and file cases against entities who continue to refuse to recognize sound recording rights and continue to commercially benefit from the playing of recorded music in their entities. 





MVP President Chito Ilacad said he is expecting more establishments to secure public  performance licenses from MVP once cases have been filed.  





Above: At the contract signing for Ystilo, with Ms. Vina Morales.  Left:  At ABS-CBN (L-R: Seated: Annabelle Regalado, Chito Ilacad, Cory Vidanes, and Ronaldo Valdueza. Standing: Atty. David Aquino, Ramon Chuaying, Atty. Marivic Benedicto, Ricky Ilacad, Jim Baluyut, Atty. Maxim Uy.  





“Gold” lowered again





Effective April 1, 2009, the sales requirement for a “gold” award was reduced to 10,000 units for OPM and 7,500 units for foreign releases. This was done upon the request of record companies who had found it more and more difficult to reach a higher sales target.  This was the second time in six months that the standard was lowered. In October 2008, the standard was lowered from 15,000 to 12,500 for OPM and 7,500 for foreign releases.

















Digital Downloads rise as CD sales fall





CD sales continued on a downward trend.  For the first half of 2009, the industry posted a retail income of P345 million. It is expected to end at a level slightly lower  or about equal to 2008.  Digital sales have progressively increased, however, the income gained from digital sales is still not enough to cover the shortfall in CD sales. 




















